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In this revised second edition, Hans Jansson develops and applies an international business
strategy framework to contemporary complex global markets. This cutting-edge textbook
explores the major challenges associated with doing business in complex and turbulent
emerging markets and how MNCs in mature markets execute strategies to meet these
challenges.
Discover both sides of international business and how to prepare for the future. GLOBAL
STRATEGIC MANAGEMENT, 3E, International Edition doesn't just show you what it's like for
foreign businesses entering a new market; it reveals what domestic companies must do to
survive foreign competition. Easy to read and full of study tools, GLOBAL STRATEGIC
MANAGEMENT, 3E, International Edition, helps you prepare for your exams and for your
career.
Discover success in global business today with the most strategic approach to international
business topics and unique coverage not found in other books. GLOBAL BUSINESS, 4th
Edition, is the first global business book that answers the big question, What determines the
success and failure of firms around the globe? Globally renowned scholar and author Mike
Peng integrates both an institution-based view and resource-based view throughout every
chapter, bringing an unparalleled continuity and strategic approach to the learning process.
The book combines an inviting, conversational style with the latest research and examples that
reflect the most recent global developments. A wealth of business cases from Mike Peng and
other respected international experts delve into how companies throughout the world have
expanded globally. All-new video cases that cover every chapter's opening case and closing
case, world maps that connect geography and culture to business decisions, and unique global
debate sections that draw you into cutting-edge international discussions help you learn to
think independently and view business challenges from a truly global perspective. With
GLOBAL BUSINESS, 4th Edition, you view business through the eyes of a true world citizen
and gain the understanding you need to become an effective manager within today's global
business landscape. Important Notice: Media content referenced within the product description
or the product text may not be available in the ebook version.
The International Encyclopedia of Organizational Communication offers a comprehensive
collection of entries contributed by international experts on the origin, evolution, and current
state of knowledge of all facets of contemporary organizational communication. Represents the
definitive international reference resource on a topic of increasing relevance, in a new series of
sub-disciplinary international encyclopedias Examines organization communication across a
range of contexts, including NGOs, global corporations, community cooperatives, profit and
non-profit organizations, formal and informal collectives, virtual work, and more Features topics
ranging from leader-follower communication, negotiation and bargaining and organizational
culture to the appropriation of communication technologies, emergence of inter-organizational
networks, and hidden forms of work and organization Offers an unprecedented level of
authority and diverse perspectives, with contributions from leading international experts in their
associated fields Part of The Wiley Blackwell-ICA International Encyclopedias of
Communication series, published in conjunction with the International Communication
Association. Online version available at Wiley Online Library Awarded 2017 Best Edited Book
award by the Organizational Communication Division, National Communication Association
This book presents the skills required in business and management careers. The management
tools provided within this text can be very useful for beginners in the study of management
area, as well as to those pursuing a managerial career in different types of organization. It
serves as a refreshment in the management sciences foundations. Subjects such as
accounting, marketing, human resources, operations, finance are treated in detail, giving the
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reader the background that can be applied to a variety of real world business situations. The
book also covers the latest developments in management research activity, promoting
discussion and the exchange of information on principles, strategies, models, techniques,
methodologies and applications in the management and business area.
From Government to E-Governance: Public Administration in the Digital Age will aim to provide
relevant theoretical frameworks, past experiences, and the latest empirical research findings in
the area of public administration systems that existed in earlier civilizations, as well as egovernance-introduced modern times. The target audience of this book will be composed of
academics, students, civil servants, researchers, and policy advisors teaching and studying
public administration and public policy, thinking to bring administrative reforms and working in
government.
This Handbook presents a comprehensive and contemporary compendium of the field of crosscultural management (CCM). In recognition of current trends regarding migration, political
ethnocentrisms and increasing nationalism, the chapters in this volume not only cover the
traditional domains of CCM such as expatriation, global (virtual) teamwork and leadership, but
also examine emerging topics such as bi/multi-culturalism, migration, religion and more, all
considered from a global perspective. The result is a Handbook that acknowledges and builds
on a variety of research traditions (from mainstream to critical), updates existing knowledge in
relation to current challenges, and sets the direction for future research and developments,
making this an invaluable resource for researchers in the field, and across related areas of
international business, management, and intercultural relations. Part 1: Multiple Research
Paradigms for the Study of Culture Part 2: Research Methods in Cross-Cultural Management
Part 3: Cross-Cultural Management and Intersecting Fields of Study Part 4: Individuals and
Teams in Cross-Cultural Management Part 5: Global mobility and Cross-Cultural Management
Part 6: Developing Intercultural Competence
Graduate students, college libraries, and organizations or management teams will benefit
tremendously when they acquire and use the solutions to the case studies in this book. Case
studies are the well-established and proven techniques that guide students or management
teams to adopt prudent concepts theoretically in real-world situations. These studies can help
to address an organization's dilemma depending upon the expectations of the stakeholders
and the investors. In this edition, this book gives readers access to exemplary solutions to case
studies drawn from a wide variety of cases in both academic and applied fields. By studying
these examples, students can actively develop their skills in problem-solving using analytical
tools to make decisions in complex situations. The reader can cope with ambiguities and learn
how to apply optimal solutions in similar situations. It is a must read for anyone intending to
tackle managerial case studies.
The world’s best-selling global business strategy text, Peng's GLOBAL STRATEGY, 5E uses
a reader-friendly approach to present strategic management from a truly global perspective.
This edition emphasizes strategy around the globe using evidence-driven explanations with the
latest research. A unique strategy tripod perspective presents three leading views - industrybased, resource-based and institution-based views - in each chapter. A conversational style
emphasizes the story behind the stories, while timely debates address strategic issues, such
as globalization versus de-globalization, offshoring versus non-offshoring and social media
freedom of speech versus censorship. You also examine building an antitrust case against Big
Tech and reducing income inequality via corporate social responsibility (CSR). Strategy-inaction boxes, numerous chapter cases and brief, to-the-point integrative cases present current
global topics. GLOBAL STRATEGY, 5E is available as a printed book or ebook. Important
Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
In the modern globalized economy, it is important for businesses of all sizes to take advantage
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of the opportunity to enter diverse markets around the world. Through an international
presence, organizations can remain competitive. The Handbook of Research on Global
Business Opportunities combines comprehensive viewpoints and research on various
business enterprises from around the world in companies of all sizes and models, discussing
different aspects and concerns in the global business environment such as corruption,
taxation, supply chain management, and economic impacts. This handbook is an essential
reference source for business executives from both large and small firms, business scholars,
researchers, academics, students, and professionals.
Guided by the overarching question “how and why does the emerging economy context matter
for business?”, this collection brings together key contributions of Klaus Meyer on multinational
enterprises (MNEs) competing in, and originating from, emerging economies. The book also
explores how outward investment strategies contribute to building internationally competitive
MNEs.
Discover success in global business today with the most strategic approach to international
business topics and unique coverage not found in other books. Written by renowned
international instructor and author Mike Peng, GLOBAL BUSINESS is the first truly global
business book to answer the big question, What determines the success and failure of firms
around the globe? This edition blends both an institutional-based view and resource-based
view throughout every chapter for an unparalleled continuity in the learning process. The book
combines an inviting, conversational style with the latest research and examples throughout
every chapter. A comprehensive set of cases from Mike Peng and other respected
international experts examine how companies throughout the world have expanded globally.
All-new video cases, world maps, and unique global debate sections help readers view
business challenges from a truly global perspective. Available with InfoTrac Student
Collections http://gocengage.com/infotrac. Important Notice: Media content referenced within
the product description or the product text may not be available in the ebook version.
This book, on the important subject of internationalization and entrepreneurship with the
concentration on the smaller firm, is a standout in a field that has many excellent offerings. . .
This book is well organized, substantive, and highly readable. Recommended. C.J. Talele,
Choice This forward-looking volume contains state-of-the-art analysis of the current research
themes and challenges influencing the internationalization of SMEs. The editors have brought
together perspectives from both academics and practitioners, who in turn use theoretical and
empirical studies to identify gaps in research evidence, present case studies of
internationalizing SMEs, and illustrate potential for future research. The book features some of
the best known researchers in the field of international entrepreneurship, and combines a
range of theoretical perspectives including network and social capital, internationalization
process, and international new venture frameworks as well as knowledge, learning and
absorptive capacity paradigms. This timely study will appeal strongly to academics,
researchers and students focusing on business and management, international business,
entrepreneurship and international marketing. It will also provide important insights for
international entrepreneurs and policy-makers.
????:??,??,???
This book highlights the key issues, opportunities and challenges facing African firms,
industries, cities and nations in their quest to compete successfully in the global economy.
Exploring a topic which has grown in importance as Africa faces a period of subdued economic
development, this edited collection takes a unique multi-disciplinary, multi-industry and multicountry approach. The authors provide insights into a broad range of issues, including
competitiveness measurement and evaluation, sectoral competitiveness of declining and
emerging industries, threats of the ‘Dutch Disease,’ and talent competitiveness. This timely
book offers a response to the urgent need for the diversification of economies and the
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advancement of manufacturing in Africa, appealing to scholars of international business and
economics.
"This multi-volume reference examines critical issues and emerging trends in global business,
with topics ranging from managing new information technology in global business operations to
ethics and communication strategies"--Provided by publisher.
'The processes of internationalization, innovation and venture-creation in high-technology new
ventures are inextricably intertwined. This is particularly true in the uncertain and troubled
waters of the life sciences industry where startups with very uncertain futures are required to
face significant challenges in short windows of opportunity. Navigating these waters is not
straightforward, either for those immediately involved in it, or for those trying to understand it.
This book is a must-read for anyone who is serious about understanding entrepreneurship in
the biotechnology industry.' Alberto Onetti, CrESIT (Research Center for Innovation and Life
Science Management), Italy In this thought-provoking book, leading experts explore why
international entrepreneurship is important to the life sciences industry. From multi-disciplinary
and cross-national perspectives, they question why international entrepreneurship scholars
might usefully invest interest in research focused on one specific industry context. The book
addresses contemporary challenges of relevance to life science firms and draws on leadingedge debates in international entrepreneurship research. Topics include: the nature of the bornglobal firm; the development of international capabilities and competencies; the role of local
and international partnerships and alliances; competitiveness, opportunity recognition and
orientation; and the role of specialized complementary assets in internationalization. It
concludes by proposing an agenda for future research across the underpinning fields of
innovation, entrepreneurship and internationalization. This book will prove a stimulating read
for academics, students and researchers with an interest in international business,
management and entrepreneurship, as well as for practitioners in the health professions or life
sciences academics who are, or may become, entrepreneurs.
Due to the vital importance of SMEs in developed economies worldwide, this book aims to
provide a unique and much-needed investigation into the underlying mechanisms and
practices of management within these companies by collecting a wide range of original
conceptual and empirical research in the topical area of management in SMEs and new
ventures. Collecting work from dozens of leading scholars in fields ranging from management
and entrepeneurship to human resource management and strategy, this book aims to supply
readers with an overview of the field of research in management of SMEs and new ventures as
well as in depth knowledge on a variety of related topics. The essays collected here are
focused and practical, offering a variety of explicit and pragmatic recommendations for action
and developing new tools and strategies useful to scholars and students as well as
practitioners working in the field of SME and new venture management and consulting.
Business transactions and partnerships across borders have become easier than ever due to
globalization and global digital connectivity. As part of this shift in the business sphere,
managers, executives, and strategists across industries must acclimate themselves with the
challenges and opportunities for conducting business globally. International Business:
Concepts, Methodologies, Tools, and Applications presents the latest research innovations
focusing on cross-cultural communications and training, international relations, multinational
enterprises, outsourcing, international business strategies, and competitive advantage in the
global marketplace. This publication is an exhaustive multi-volume work essential to academic
and corporate libraries who serve researchers, scholars, business executives and
professionals, and graduate-level business students.
Each year, the Fellows of the Academy of International Business (AIB) spot and elect new
talents to join them and expand research in international business. Ten of them have
contributed chapters to this volume, the first of two that will feature unique insights from the
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AIB's best and brightest.
Leveraging their extensive background at multi-national corporations, co-authors Shad Morris
and James Oldroyd created an International Business course that is current, concise, and easy
to implement. As instructors themselves, the authors focused on engaging pedagogy that
prepares students for the global marketplace and created interactive resources to deepen the
learning experience. This second edition of International Business includes extensive updates
including coverage on important topics like COVID-19, Brexit and the US-China trade war.
Additionally, the WileyPLUS course provides just-in-time resources like chapter introductory
videos, whiteboard animations, cases/case application problems, adaptive practice, and more
to help students apply their learning and think critically.
Drawing from the combined experiences of Mike Peng and Klaus Meyer International Business
provides a comprehensive insight into contemporary business practices. Covering recent
global developments and current issues such as Brexit, as well as the historical context of
international business, the third edition highlights the complex nature of global business.
Discover both sides of international business and how to prepare for the future. GLOBAL
STRATEGY, Third Edition, doesn't just show you what it's like for foreign businesses entering
a new market; it reveals what domestic companies must do to survive foreign competition.
Easy to read and full of study tools, GLOBAL STRATEGY, Third Edition, helps you prepare for
your exams and for your career. Available with InfoTrac Student Collections
http://gocengage.com/infotrac. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
A volume that concentrates on the substantive gaps in the IB/IM field and addresses whether
these gaps are resolvable with the theoretical and methodological toolkit.

As more companies shift their operations between countries to take advantage of
lower costs and greater profit, the global market continues to change rapidly,
resulting in global hypercompetition that can be detrimental to a business. Firms
must remain updated with the latest research as they navigate cultural
differences, communication challenges, and inconsistent standards in order to
thrive. Advanced Perspectives on Global Industry Transitions and Business
Opportunities is an essential, comprehensive reference book that explores the
current global business environment and the challenges that have arisen due to
contemporary globalization and the resulting global hypercompetition. With a
broad scope, the book covers the implications of industry transitions from small
and medium-sized companies to multinational businesses and large enterprises
and discusses opportunities for both born global and born-again global firms.
Featuring topics that deal with innovation, digitalization, disruptive technologies,
and international collaboration, this is an ideal source for executives, managers,
entrepreneurs, global businesses and businesses looking to transition to the
global market, academicians, researchers, and students.
The arrival of the COVID-19 pandemic throughout the globe at the end of 2019
turned global business upside down. It forced the closure of many businesses,
disrupted global supply chains, reduced travel across borders, and created fear
about face-to-face interactions. As the lockdowns in many countries created
uncertainty about the future business activities, global business leaders were
scrambling to find new strategies to safely re-establish their business
relationships with their stakeholders. The existing historical economic, social, and
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racial injustice in the American society toward Black, Indigenous, and People of
Color was compounded by the COVID-19. This led the movements of the Black
Lives Matter to reenergize and become a global phenomenon. The horrific and
sad death of George Floyd and many others triggered huge global movements to
demand respect for human rights and dignity for all. Additionally, climate change
and environmental degradation have caused unprecedented forests fires, more
frequent and damaging hurricanes, and migration demand a revived global
business book. This third edition of Global Business: An Economic, Social, and
Environmental Perspective incorporates global business issues related to
COVID-19, the economic and social injustice of BIPOC, and environmental
degradation where it is appropriate. The reader will understand the impact of
these critical global business issues discussed in the book through examples,
case studies and thought-provoking discussions. These challenges require
businesses, governments, and the active engagement of citizens to succeed.
The aim of this book is to bring these issues for discussion and action by these
stakeholders. Each chapter includes supplementary PowerPoint slides, TestBank, and Teaching notes that are available for instructors only.
This comprehensive, three-volume set covers every aspect of international
business operations and offers a detailed discussion of important issues looming
on the horizon. * More than 100 expert contributors, ranging from a U.S. state
governor to recognized leaders in the academic community to successful
international business leaders * Illustrations throughout * An executive summary
at the end of each chapter to make it easier for the reader to relate the chapter to
a particular problem or area of interest * A reference list at the end of each
chapter
Practical, theoretical, global: provides thorough grounding in economic and
international business theory complemented by cases, examples, and IB insights
from a diverse range of companies and cultures.
As business paradigms shift from desktop-centric environments to data-centric
mobile environments, mobile services create numerous new business
opportunities. At the same time, these advances may also challenge many of the
basic premises of existing business models. Mobile Services Industries,
Technologies, and Applications in the Global Economy fosters a scientific
understanding of mobile services, provides a timely publication of current
research efforts, and forecasts future trends in the mobile services industry and
its important role in the world economy. Written for academics, researchers,
government policymakers, and corporate managers, this comprehensive volume
will outline the great potential for new business models and applications in mobile
commerce.
The social and economic systems of any country are influenced by a range of
factors including income and education. As such, it is vital to examine how these
factors are creating opportunities to improve both the economy and the lives of
people within these countries. Socio-Economic Development: Concepts,
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Methodologies, Tools, and Applications provides a critical look at the process of
social and economic transformation based on environmental and cultural factors
including income, skills development, employment, and education. Highlighting a
range of topics such as economics, social change, and e-governance, this multivolume book is designed for policymakers, practitioners, city-development
planners, academicians, government officials, and graduate-level students
interested in emerging perspectives on socio-economic development.
4LTR Press solutions give students the option to choose the format that best
suits their learning preferences. This option is perfect for those students who
focus on the textbook as their main course resource. Important Notice: Media
content referenced within the product description or the product text may not be
available in the ebook version.
The internationalization of emerging economies has brought new perspectives to
international business development. Focusing on the extensive impact these
emerging economies and firms have had, this volume covers the strong players,
such as Brazil, Russia, India and China, as well as dynamically developing
economies such as Mexico and the Philippines. The contributors review topics
such as the role of institutions and resource dependency on outward foreign
direct investment from emerging economies, and the role of the global mindset
and psychic distance on the performance of subsidiaries of firms originating from
emerging economies. It explores new horizons in international business
development and addresses challenging perspectives.
This book celebrates the contributions of David B. Audretsch, Distinguished Professor
at the School of Public and Environment Affairs (SPEA) at Indiana University (USA), cofounder and co-editor of Small Business Economics, and former Director of the
Entrepreneurship, Growth and Public Policy Group at the erstwhile Max Planck Institute
of Economics (Jena, Germany). For his pioneering work, which explores the links
between entrepreneurship, government policy, innovation, economic development, and
global competitiveness, he has received the 2001 Global Award for Entrepreneurship
Research from the Swedish Foundation for Small Business Research and the 2011
Schumpeter Prize from the University of Wuppertal (Germany). This volume features
original contributions from over 50 leading scholars to map, analyze and evaluate the
impact of Audretsch’s research on a broad spectrum of research fields, ranging from
economics to entrepreneurship and geography. The development and evolution of key
ideas which have significantly shaped theory and future research across these fields
are also explored.
International business is undergoing continuous transformation as multinational firms
and comparative management evolve in the changing global economy. To succeed in
this challenging environment, firms need a well-developed capability for sound strategic
decisions. This comprehensive work provides an applied and integrated strategic
framework for developing capabilities that lead to global success. It is designed to help
readers achieve three essential objectives. First, it provides intellectual and practical
guidelines for readers to execute goals and strategies that lead to meaningful and
productive results. The book is packed with frameworks, cases, anchoring exercises,
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techniques, and tools to help readers emerge with a completed business plan after the
last chapter. Second, it focuses on strategy and how firms build competitive presence
and advantages in a global context. A primary learning objective is to enable readers to
understand and evaluate the major issues in strategy formulation and implementation in
a global context. Third, it provides an accessible framework that will help guide readers
in making strategic decisions that are sound and effective. It offers a unifying process
that delineates the necessary steps in analyzing the readiness of a firm to do business
abroad. In addition to core issues, each chapter presents frameworks, analytical tools,
action-oriented items, and a real-world case - all designed to provide insights on the
challenges imposed by globalization and technology on managers operating in a global
context.
From small law offices to federal agencies, all entities within the justice system are
governed by complicated economic factors and face daily financial decision-making. A
complement to Strategic Finance for Criminal Justice Organizations, this volume
considers the justice system from a variety of economic and financial perspectives and
introduces quantitative methods designed to improve the efficiency and effectiveness of
organizations in both the non-profit and for-profit sectors. Using only a minimum of
theory, Economic and Financial Analysis for Criminal Justice Organizations
demonstrates how to make decisions in the justice system using multiple financial and
economic models. Designed for readers with little knowledge of advanced mathematics,
quantitative analysis, or spreadsheets, the book presents examples using
straightforward, step-by-step processes with Excel and Linux Calc spreadsheet
software. A variety of different types of decisions are considered, ranging from
municipal bond issuance and valuation necessary for public revenues, pension
planning, capital investment, determining the best use of monies toward construction
projects, and other resource planning, allocation, and forecasting issues. From
municipalities and police departments to for-profit prisons and security firms, the
quantitative methods presented are designed to improve the efficiency and
effectiveness of all organizations in the justice domain.
The changing dynamics in the European region and beyond, the unfolding politicaleconomic challenges across the European Union, and the rising global power of
emerging economic powers require knowledge, skills, and methodological platforms
inducing strategies and operations in the new and ever-changing business landscape.
Geo-Regional Competitiveness in Central and Eastern Europe, the Baltic Countries,
and Russia seeks to address East Central Europe’s (ECE), the Baltics’, and Russia’s
increasingly important roles as emerging markets and competitive economic players in
the European region. This premier reference work is designated for scholars,
professionals, government agencies, think tanks, and other individuals, organizations,
and institutions interested in gaining a deeper understanding of the geo-regional
strategic business dynamics and landscape involving ECE, the Baltics, and Russia.
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