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In recent times, the advent of new technologies, the concerns about sustainability, and the new tastes of the youngest generations of luxury consumers have affected the traditional dynamics
of the luxury goods markets. These emerging issues have caused significant changes in the marketing of luxury goods. Sustainable development is not a new practice in the luxury market but
is of increasing importance. The real challenge is for luxury companies to overcome the residual corporate social responsibility perspective to embrace a real integration of environmental,
ethical, and social concerns into the corporate strategy. Integrated output and sustainable processes, the introduction of non-financial reporting as operational practice, and a new orientation
to circular economy practices are emerging issues that still today request for a deeper exploration both on the academic and managerial point of view. Digitalization is another relevant issue
that is reshaping the business model of luxury companies. Big data, blockchain, omnichannel experience, and digital customer experience represent the main digital challenges that luxury
brand companies are facing nowadays. Luxury brands must keep up with these digital demands and sustainability concerns to maintain their position in the global market. Developing
Successful Global Strategies for Marketing Luxury Brands upgrades the most relevant theoretical frameworks and empirical research about the marketing of luxury goods. This book is focused
on contemporary issues affecting luxury industries such as digital transformation (blockchain, big data, analytics, innovation processes), sustainable development, changes in luxury
consumers’ behavior, integration between physical and online channels, and the development of social media marketing strategies. Chapters will cover areas of marketing, management,
buyer behavior, and international business, creating a multidisciplinary approach for this book. This book is ideal for scholars, local government agencies and public bodies, managers, luxury
business owners, along with practitioners, stakeholders, researchers, academicians, and students who are interested in emerging issues affecting the luxury market, such as sustainability and
digital transformation.
This text is an unbound, binder-ready edition. Recognizing that most students will pursue careers as managers not accountants, Managerial Accounting, 5th edition by James Jiambalvo is
designed to teach the fundamental ideas of managerial accounting while making direct connections between managerial accounting, techniques in the business world, and students future
careers. Students and instructors alike have praised this texts clear and concise writing style, to-the-point discussions, real world cases, managers insights, illustrated ideas, and examples.
Managerial Accounting, 5th edition highlights decision making through incremental analysis and stresses that you Get What You Measure in each chapter. This new edition provides students
with many opportunities to test their knowledge as they learn the concepts throughout each chapter. Students learn to apply their knowledge to solving problems like real managers in the text
and in WileyPLUS. WileyPLUS sold separately from text.
Accounting has often been described as the language of business. As the increasing competition of overseas markets begins to affect even the smallest local companies, many more business
professionals must become fluent in accounting principles and practice. Standardization of Financial Reporting and Accounting in Latin American Countries highlights the recent move to
International Financial Reporting Standards (IFRS) and addresses some of the concerns raised due to cultural differences and the level of enforcement of these standards in separate
countries. Describing the evolution of both financial and managerial accounting due to the adoption of IFRS, this book is an essential reference source for both students and seasoned
professionals in the fields of accounting, finance, and related management fields, especially those with an international emphasis.
Accounting Standards (US and International) have been updated to reflect the latest pronouncements. * An increased international focus with more coverage of IASC and non-US GAAPs and
more non-US examples.
?????????

The theme of Research in Finance vol. 29 is "Dealing with Crisis and Regulation", showcasing an international spread of chapters such as the European financial crisis and the
study of audit qualifications for accounting firms in Spain. The international aspect of the volume then shifts to business strategies for competition and finally to regulat
The only accounting-specific research methods textbook available on the market.
This package includes a three-hole punched, loose-leaf edition of ISBN 9781118078778 and a registration code for the WileyPLUS course associated with the text. Before you
purchase, check with your instructor or review your course syllabus to ensure that your instructor requires WileyPLUS. For customer technical support, please visit
http://www.wileyplus.com/support. WileyPLUS registration cards are only included with new products. Used and rental products may not include WileyPLUS registration cards.
Recognizing that most students will pursue careers as managers, not accountants, Managerial Accounting, 5th edition by James Jiambalvo is designed to teach the fundamental
ideas of managerial accounting while making direct connections between managerial accounting, techniques in the business world, and student’s future careers. Students and
instructors alike have praised this texts clear and concise writing style, to-the-point discussions, real world cases, manager’s insights, illustrated ideas, and examples. Managerial
Accounting, 5th edition highlights decision making through incremental analysis and stresses that you "Get What You Measure" in each chapter. This new edition provides
students with many opportunities to test their knowledge as they learn the concepts throughout each chapter.
Vols. 8-10 of the 1965-1984 master cumulation constitute a title index.
?????????????????
Fully updated to meet the demands of the 21st-century surgeon, Plastic Surgery provides you with all the most current knowledge and techniques across your entire field, allowing you to offer every patient
the best possible outcome. Edited by Drs. Mathes and Hentz in its last edition, this six-volume plastic surgery reference now features new expert leadership, a new organization, new online features, and a
vast collection of new information - delivering all the state-of-the-art know-how you need to overcome any challenge you may face. Renowned authorities provide evidence-based guidance to help you make
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the best clinical decisions, get the best results from each procedure, avoid complications, and exceed your patients’ expectations. Consult this title on your favorite e-reader, conduct rapid searches, and
adjust font sizes for optimal readability. Compatible with Kindle®, nook®, and other popular devices. Apply the very latest advances in every area of plastic surgery and ensure optimal outcomes with
evidence-based advice from a diverse collection of world-leading authorities. Master the latest on stem cell therapy, tissue engineering, and inductive therapies • aesthetic surgical techniques and nonsurgical
treatments • conjoined twin separation and other craniofacial surgery advances • microsurgical lymphatic reconstruction, super microsurgery, and sternal fixation • autologous lipofilling of the breast • nerve
transfers in hand surgery, hand allotransplantation, and functional prosthetics • and much, much more. Easily find the answers you need with a new organization that features separate volumes covering
Principles • Aesthetic • Craniofacial, Head and Neck Surgery • Lower Extremity, Trunk and Burns • Breast • and Hand and Upper Extremity, plus a more templated, user-friendly, high-yield presentation.
Visualize procedures more clearly through an abundance of completely redrawn full-color illustrations and new color clinical photographs. Access the complete, fully searchable contents of each volume
online, download all the tables and figures, view 160 procedural videos, and take advantage of additional content and images at www.expertconsult.com!
????????21???????????????????,???????????????
????????????????????????????:???????????????,??????????????????,??????????????????????,??????????
????????:????????????????,?????,??????,????,????,??,????????,?????;????????????????,?????,??????????.
Managerial Accounting: Tools for Business Decision Making, 7th Edition by Weygandt, Kimmel, and Kieso provides students with a clear introduction to fundamental managerial accounting concepts. The
Seventh Edition helps students get the most out of their accounting course by making practice simple. Both in the print text and online in WileyPLUS with ORION new opportunities for self-guided practice
allow students to check their knowledge of accounting concepts, skills, and problem solving techniques and receive personalized feedback at the question, learning objective, and course level. Newly
streamlined learning objectives help students use their study time efficiently by creating a clear connections between the reading and video content, and the practice, homework, and assessments questions.
Weygandt, Managerial Accounting is a best-selling program ideal for a one semester undergraduate Managerial Accounting Course that focuses on teaching students the core concepts. *WileyPLUS with
ORION is sold separately from the text.

This package includes a copy of ISBN 9781118078761 and a registration code for the WileyPLUS course associated with the text. Before you purchase, check with your
instructor or review your course syllabus to ensure that your instructor requires WileyPLUS. For customer technical support, please visit http://www.wileyplus.com/support.
WileyPLUS registration cards are only included with new products. Used and rental products may not include WileyPLUS registration cards. Recognizing that most students will
pursue careers as managers, not accountants, Managerial Accounting, 5th edition by James Jiambalvo is designed to teach the fundamental ideas of managerial accounting
while making direct connections between managerial accounting, techniques in the business world, and students' future careers. Students and instructors alike have praised this
texts clear and concise writing style, to-the-point discussions, real world cases, manager's insights, illustrated ideas, and examples. Managerial Accounting, 5th edition highlights
decision making through incremental analysis and stresses that you Get What You Measure in each chapter. This new edition provides students with many opportunities to test
their knowledge as they learn the concepts throughout each chapter.
Fully updated to meet the demands of the 21st-century surgeon, Principles, Volume 1 of Plastic Surgery, 3rd Edition, provides you with the most current knowledge and
techniques in the principles of plastic surgery, allowing you to offer every patient the best possible outcome. Access all the state-of-the-art know-how you need to overcome any
challenge you may face and exceed your patients’ expectations. Consult this title on your favorite e-reader, conduct rapid searches, and adjust font sizes for optimal readability.
Apply the very latest advances in plastic surgery and ensure optimal outcomes with evidence-based advice from a diverse collection of world-leading authorities. Stay abreast of
the latest information on business practices, stem cell therapy, and tissue engineering, and walk through the history, psychology, and core principles of reconstructive and
aesthetic plastic surgery. Know what to look for and what results you can expect with over 1,000 color photographs and illustrations. Easily find the answers you need with a
more templated, user-friendly, high-yield presentation.
This text is an unbound, binder-ready edition. w Recognizing that most students will pursue careers as managers not accountants, Managerial Accounting, 5th edition by James
Jiambalvo is designed to teach the fundamental ideas of managerial accounting while making direct connections between managerial accounting, techniques in the business
world, and students' future careers. Students and instructors alike have praised this text's clear and concise writing style, to-the-point discussions, real world cases, managers'
insights, illustrated ideas, and examples. Managerial Accounting, 5th edition highlights decision making through incremental analysis and stresses that you "Get What You
Measure" in each chapter. This new edition provides students with many opportunities to test their knowledge as they learn the concepts throughout each chapter. Students learn
to apply their knowledge to solving problems like real managers in the text and in WileyPLUS . WileyPLUS sold separately from text.
?????????????????????,?????????,???????????????????????????????????????
???????????,??????????(???,CRC??UML??,????),??????(Swing????,????,Java 2D??)????
This revised edition of ADVANCED MANAGEMENT ACCOUNTING provides a comprehensive and updated coverage of important topics, current trends, latest ideas and
researches in management accounting. Expanding on its theoretical base, the book provides practical exposition to help students strengthen conceptual understanding and
develop problem-solving skills to succeed in the classroom and beyond. Pedagogically enriched with new features and an impressive layout, this new edition is an essential text
for students of M.Com, MBA, CA, ICWA, CS, CFA and other professional courses
This package includes a three-hole punched, loose-leaf edition of ISBN 9781118078778 and a registration code for the WileyPLUS course associated with the text. Before you
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purchase, check with your instructor or review your course syllabus to ensure that your instructor requires WileyPLUS. For customer technical support, please visit http:
//www.wileyplus.com/support. WileyPLUS registration cards are only included with new products. Used and rental products may not include WileyPLUS registration cards.
Recognizing that most students will pursue careers as managers, not accountants, Managerial Accounting, 5th edition by James Jiambalvo is designed to teach the fundamental
ideas of managerial accounting while making direct connections between managerial accounting, techniques in the business world, and student's future careers. Students and
instructors alike have praised this texts clear and concise writing style, to-the-point discussions, real world cases, manager's insights, illustrated ideas, and examples. Managerial
Accounting, 5th edition highlights decision making through incremental analysis and stresses that you "Get What You Measure" in each chapter. This new edition provides
students with many opportunities to test their knowledge as they learn the concepts throughout each chapter.
La información de contabilidad adecuada y precisa es esencial para todas las decisiones gerenciales y financiera. Los gerentes preparan informes financieros para el uso interno
y externo. El uso preciso de los datos y la selección de los métodos de contabilidad relacionados con las estimaciones y mediciones de rendimiento de las empresas aumenta la
fiabilidad de los informes financieros. La utilización precisa de los datos no se refiere sólo a los principios y directrices de contabilidad, depende de otras cuestiones tales como
la preparación, la creencia y la ética de los contadores. Diversos factores, que incluyen cuestiones relacionadas con la educación y el punto de vista de los contadores influyen
la ética de los contadores. Los temas relacionados a la cadena de valor influyen en la toma de decisiones de contabilidad. La independencia de los contadores es una cuestión
importante para mantener los informes de contabilidad pertinentes. Sin embargo, es difícil aislar los contadores a partir del contexto de trabajo. Por lo tanto, se requieren guías y
normas de contabilidad adecuadas para lograr en cierta medida la objetividad de los contadores. Este texto se relaciona con los conceptos básicos, los métodos, la estimación y
aplicación de la información de contabilidad utilizada para la toma de decisiones. El texto está organizado de la siguiente manera: Capítulo 1 (Introducción) discute las
cuestiones básicas relacionadas con la contabilidad gerencial que incluye el uso interno y externo de la información de contabilidad, las funciones gerenciales (planificación,
control y toma de decisiones), y una introducción de los elementos de códigos de ética de contabilidad. Capítulo 2 (clasificación de costos y gastos) incluye factores de costo y
de objetos de costo, los costos discrecionales, y los costos variables y fijos. Capítulo 3 (estimación de costos y gastos) incluye algunos métodos matemáticos y estadísticos para
la utilización en la toma de decisión. Estos incluyen la media, la estimación de costos fijos y variables por unidad. Capítulo 4 (introducción a los sistemas de costos) incluye
introducción a la orden de trabajo específico y el costo procesal. Capítulo 5 (asignación de costos indirectos) está relacionado con el costo asignaciones, la asignación de los
gastos indirectos (gastos generales), y los centros de responsabilidad. Capítulo 6 (análisis de costo-volumen) se analizan los conceptos básicos y los supuestos del análisis de
costo-volumen (ACV), y ofrece ejemplos prácticos de punto de equilibrio, el ingreso requerido, el margen de seguridad y la mezcla de ventas. Capítulo 7 (información de
contabilidad para tomar decisiones a corto plazo) se refiere a los supuestos de adopción a corto plazo y ejemplos básicos que incluyen producir o comprar, la suspensión de un
segmento, diferentes etapas de la producción. Capítulo 8 (Gerencias de recursos de los activos corrientes y pasivos corrientes) incluye introducción a las gerencias de efectivo,
cuentas por cobrar y cuentas por pagar. Capítulo 9 (Valoración de productos y servicios) presenta los métodos de fijación de precios y las implicaciones éticas de la tasación de
producto / servicio. Capítulo 10 (Presupuestos y toma de decisiones) discuten las clasificaciones presupuestarias, integral (maestro) de presupuesto, presupuesto, estados
financieros y las implicaciones éticas en la preparación de los presupuestos de la empresa. Capítulo 11 (costo estándar y análisis de varianza) es una introducción al costo
estándar, en particular ofrece ejemplos de material, mano de obra y las variaciones generales. Capítulo 12 (presupuesto de capital) introduce las técnicas clásicas en el
presupuesto de capital y las implicaciones éticas en el presupuesto de capital. Capítulo 13 (estados financieros y sus usos para la toma de decisiones) incluye el análisis de
estados financieros, incluyendo análisis vertical, horizontal y razones de la rentabilidad, la liquidez y la solvencia de una empresa. Capítulo 14 (Medición de rendimiento) cubre
los conceptos básicos de las medidas de desempeño. Introduce las mediciones tradicionales (ROA, ROE y ROI) y cuadros de mando (balanced scorecards). Finalmente, se
presentan las bibliografías y fuentes de información útiles.
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