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Entertainment And Society Influences Impacts And Innovations
This collection represents a systematic exploration of media entertainment from an academic perspective. Editors
Zillmann and Vorderer have assembled scholars from psychology, sociology, and communication to provide a broad
examination of the primary function of media entertainment--the attainment of gratification. Chapters included here
address vital aspects of media entertainment and summarize pertinent findings, providing an overview of what is
presently known about the appeal and function of the essential forms of media entertainment, and offering some degree
of integration. Written in a clear, non-technical style, this volume provides a lively and entertaining study of media
entertainment for academic study and coursework.
An authoritative guide to the action-packed film genre With 24 incisive, cutting-edge contributions from esteemed
scholars and critics, A Companion to the Action Filmprovides an authoritative and in-depth guide to this internationally
popular and wide-ranging genre. As the first major anthology on the action film in more than a decade, the volume offers
insights into the genre’s historical development, explores its production techniques and visual poetics, and provides
reflections on the numerous social, cultural, and political issues it has and continues to embody. A Companion to the
Action Film offers original research and critical analysis that examines the iconic characteristics of the genre, its visual
aesthetics, and its narrative traits; considers the impact of major directors and stars on the genre’s evolution; puts the
action film in dialogue with various technologies and other forms of media such as graphic novels and television; and
maps out new avenues of critical study for the future. This important resource: Offers a definitive guide to the action film
Contains insightful contributions from a wide range of international film experts and scholars Reviews the evolution of the
genre from the silent era to today’s age of digital blockbusters Offers nuanced commentary and analysis of socio-cultural
issues such as race, nationality, and gender in action films Written for scholars, teachers and students in film studies, film
theory, film history, genre studies, and popular culture, A Companion to the Action Film is an essential guide to one of
international cinema’s most important, popular, and influential genres.
"This reference provides a review of the academic and popular literature on the relationship between communications
and media studies, cinema, advertising, public relations, religion, food tourism, art, sports, technology, culture, marketing,
and entertainment practices"--Provided by publisher.
Social networks aren't just a trend anymore: they're a permanent reality - and they offer immense opportunities to
businesspeople who are innovative and committed enough to take advantage of them. In this book, leading social
networking consultant Juliette Powell reveals how dozens of innovators are driving real ROI through social networks.
Powell's wide-ranging case studies include technology, media and gaming companies, leaders in fashion, beauty,
publishing, finance, retail, event planning, and beyond. These powerful narratives illuminate the reality of doing business
on today's social networks as never before. Through them, Powell introduces newly-emerged best practices,
demonstrates how to avoid crucial pitfalls, and helps you prepare For The very latest trends in online social networking.
Drawing on recent research in social psychology, Powell connects the dots, revealing the human dynamics and patterns
that consistently underlie successful social networking initiatives. Along the way, she offers practical tools and advice for
optimizing every stage of your own social networking initiative, from planning through measurement. The techniques in
33 Million People in the Room can help you build your company, introduce new products and services, and strengthen
your brands whatever they are: business or personal!
"The Netflix Effect examines the scope and influence of Netflix, a company at the forefront of the changing relationships
between media and technology"-This book constitutes the refereed proceedings of the 17th International Conference on Entertainment Computing, ICEC
2018, held at the 24th IFIP World Computer Congress, WCC 2018, in Poznan, Poland, in September 2018. The 15 full
papers, 13 short papers, and 23 poster, demostration, and workshop papers presented were carefully reviewed and
selected from 65 submissions. They cover a large range of topics in the following thematic areas: digital games and
interactive entertainment; design, human-computer interaction, and analysis of entertainment systems; interactive art,
performance and cultural computing; entertainment devices, platforms and systems; theoratical foundations and ethical
issues; entertainment for purpose and persuasion; computational methodologies for entertainment; and media studies,
communication, business, and information systems.
Influences: Music and Society provokes any reader to realize the influences that music and society have on one another
while explaining how this phenomenon came to be and is flourishing. Influences: Music and Society also inspires and
motivates any reader to appreciate the beauty of music and society while realizing just how much they coincide. This
book looks at how music influences society, american business, and the human mind and body. It also looks deepely into
how society, technology, social events, and american law have changed music.
As entertainment becomes a trillion-dollar-a-year industry worldwide, as our modern era increasingly lives up to its label of the
"entertainment age," and as economists begin to recognize that entertainment has become the driving force of the new world
economy, it is safe to say that scholars are beginning to take entertainment seriously. The scholarly spin on entertainment has
been manifested in traditional ways, as well as innovative ones. Representing the current state of theory and research, Psychology
of Entertainment promises to be the most comprehensive and up-to-date volume on entertainment. It serves to define the new
area of study and provides a theoretical spin for future work in the area. Divided into three basic parts, this book: *addresses the
fundamental mechanisms and processes involved in orienting to and selecting entertainment fare, as well as receiving and
processing it; *explores the mechanisms and processes by which we are entertained by the media messages we select and
receive; and *provides an opportunity for the application of well-established as well as emerging psychological and
psychobiological theories to be applied to the study of entertainment in ways that seldom have been utilized previously.
Psychology of Entertainment will appeal to scholars, researchers, and graduate students in media studies and mass
Page 1/4

Read PDF Entertainment And Society Influences Impacts And Innovations
communication, psychology, marketing, and other areas contributing to the entertainment studies area.
Over generations, human society has woven a rich tapestry of culture, art, architecture, and history, personified in artifacts,
monuments, and landmarks arrayed across the globe. Individual communities are looking to exploit these local treasures for the
benefit of the travelers who come to see them. Hospitality, Travel, and Tourism: Concepts, Methodologies, Tools, and Applications
considers the effect of cultural heritage and destinations of interest on the global economy from the viewpoints of both visitor and
host. This broadly-focused, multi-volume reference will provide unique insights for travelers, business leaders, sightseers, cultural
preservationists, and others interested in the unique variety of human ingenuity and innovation around the world.
"This chapter offers some historical and conceptual orientation to readers of the Oxford Handbook of Entertainment Theory.
Departing from a brief review of ancient roots and 20th century pioneer works, we elaborate on the state and challenges of
contemporary entertainment theory and research. This includes the need to develop a more explicit understanding of
interrelationships among similar terms and concepts (e.g., presence and transportation), the need to reflect more explicitly on
epistemological foundations of entertaiment theories (e.g., neo-behaviorism), and the need to reach back to past, even historical
reasoning in communication that may be just as informative as the consideration of recent theoretical innovations from neigboring
fields such as social psychology. Finally, we offer some reflections on programmatic perspectives for future entertainment theory,
which should try to harmonize views from the social sciences and critical thinking, span cultural differences in entertainment
processes, and keep track of the rapid technological progress of entertainment media"-Grounded in theoretical principle, Media Effects and Society help students make the connection between mass media and the
impact it has on society as a whole. The text also explores how the relationship individuals have with media is created, therefore
helping them alleviate its harmful effects and enhance the positive ones. The range of media effects addressed herein includes
news diffusion, learning from the mass media, socialization of children and adolescents, influences on public opinion and voting,
and violent and sexually explicit media content. The text examines relevant research done in these areas and discusses it in a
thorough and accessible manner. It also presents a variety of theoretical approaches to understanding media effects, including
psychological and content-based theories. In addition, it demonstrates how theories can guide future research into the effects of
newer mass communication technologies. The second edition includes a new chapter on effects of entertainment, as well as text
boxes with examples for each chapter, discussion of new technology effects integrated throughout the chapters, expanded
pedagogy, and updates to the theory and research in the text. These features enhance the already in-depth analysis Media Effects
and Society provides.
Religion Online provides new insights about religiosity in a contemporary context, offering a comprehensive look at the intersection
of digital media, faith communities, and practices of all sorts. • Shows how religion is as important as politics in contemporary
public affairs • Breaks new ground on the subject of media and religion (e.g., studying actual audiences, exploring cultural religion
outside denominations, and synthesizing communication and sociology of religion) • Features a variety of diverse voices from
different faiths to give readers a broad overview of ideas • Describes how young adults have a unique affinity for new media and
are more comfortable using them in religious worship than previous generations
This volume presents the full proceedings of the 2016 Academy of Marketing Science (AMS) World Marketing Congress held in
Paris, France. It contains current research in marketing from academics, scholars, and practitioners from around the world.
Focusing on advancing marketing theory and practice, this volume will help marketers to move forward in providing value for
companies, consumers, and society. Founded in 1971, the Academy of Marketing Science is an international organization
dedicated to promoting timely explorations of phenomena related to the science of marketing in theory, research, and practice.
Among its services to members and the community at large, the Academy offers conferences, congresses, and symposia that
attract delegates from around the world. Presentations from these events are published in this Proceedings series, which offers a
comprehensive archive of volumes reflecting the evolution of the field. Volumes deliver cutting-edge research and insights,
complementing the Academy’s flagship journals, the Journal of the Academy of Marketing Science (JAMS) and AMS Review.
Volumes are edited by leading scholars and practitioners across a wide range of subject areas in marketing science.
From media history to today's rapid-fire changes, MEDIA/IMPACT: AN INTRODUCTION TO MASS MEDIA, 12th Edition takes you
on a tour of the events, people, money, and technologies that have shaped the mass media industries. Known for its engaging
writing style, currency, and visual appeal, the book thoroughly explores how today's mass media are converging as well as
provides comprehensive coverage of the legal, ethical, social, and global issues facing the mass media industries every day. The
twelfth edition focuses on convergence--how the mass media industries are intersecting to deliver content and how audiences are
adapting to the new mass media marketplace. It also gives readers an insider's look at what it's like to work in each industry. In
addition, it offers new coverage of digital delivery, net neutrality, media industry consolidation, social media, mobile media, and
more. Important Notice: Media content referenced within the product description or the product text may not be available in the
ebook version.
Fully updated, this edition offers a unique, integrated approach to the economics and financing of entertainment and media sectors.
During the past five decades, entertainment media have been the most powerful educators and promoters of social change in nearly every
society throughout the world. William Brown has studied the influence of mass media on the values, beliefs, and behaviors of media
consumers in more than 40 countries during the past 35 years. In this book, you will learn the most powerful media and arts strategy of the
21st century known as the entertainment-education communication strategy. If you are an advanced undergraduate or honors student or a
graduate student working on a graduate degree in communication, media studies, theatre, journalism, cinema-television, scriptwriting, or a
closely related area of study or degree program in the humanities or social sciences, this book is written for you.
This volume covers all aspects of film studies, including critical terms, concepts, movements, national and international cinemas, film history,
genres, organizations, practices, and key technical terms and concepts. It is an ideal reference for students and teachers of film studies and
anyone with an interest in film studies and criticism.
Entertainment-Education and Social Change introduces readers to entertainment-education (E-E) literature from multiple perspectives. This
distinctive collection covers the history of entertainment-education, its applications in the United States and throughout the world, the multiple
communication theories that bear on E-E, and a range of research methods for studying the effects of E-E interventions. The editors include
commentary and insights from prominent E-E theoreticians, practitioners, activists, and researchers, representing a wide range of
nationalities and theoretical orientations. Examples of effective E-E designs and applications, as well as an agenda for future E-E initiatives
and campaigns, make this work a useful volume for scholars, educators, and practitioners in entertainment media studies, behavior change
communications, public health, psychology, social work, and other arenas concerned with strategies for social change. It will be an invaluable
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resource book for members of governmental and non-profit agencies, public health and development professionals, and social activists.
In this volume, psychologists and communication experts present theory on understanding and predicting how learning occurs through media
consumption. As the impact of traditional advertising has declined over the last couple of decades, marketers have scrambled to find other
ways to effectively communicate with consumers. Among other approaches, marketers have utilized various forms of product integration.
Product integration is mixing a commercial message in with the non-commercial message via TV, movie, video, and other entertainment
venues. This book will be of interest to students and researchers in psychology, marketing, communication, advertising, and consumer
behavior.
The second edition of this innovative textbook introduces students to the ways that society shapes our many forms of entertainment and in
turn, how entertainment shapes society. Entertainment and Society examines a broad range of types of entertainment that we enjoy in our
daily lives – covering new areas like sports, video games, gambling, theme parks, travel, and shopping, as well as traditional entertainment
media such as film, television, and print. A primary emphasis is placed on the impact of technological and cultural convergence on innovation
and the influence of contemporary entertainment. The authors begin with a general overview of the study of entertainment, introducing
readers to various ways of understanding leisure and play, and then go on to trace a brief history of the development of entertainment from its
live forms through mediated technology. Subsequent chapters review a broad range of theories and research and provide focused
discussions of the relationship between entertainment and key societal factors including economics and commerce, culture, law, politics,
ethics, advocacy and technology. The authors conclude by highlighting innovations and emerging trends in live and mediated entertainment
and exploring their implications for the future. The new edition features updated examples and pedagogical features throughout including text
boxes, case studies, student activities, questions for discussion, and suggestions for further reading.
Entertainment-education methods have been used for centuries to impart knowledge, traditions, and moral guidance. Today, researchers are
discovering the power of entertainment-education strategies to affect the outcomes of socio-political and economic development programmes
including health and education. Entertainment-education for Health Behaviour Change: Issues and Perspectives in Africa is a collection of
essays from some of the leading scholars in entertainment-education, including writers from South Africa, Nigeria, and the United States.
Chapters cover a wide range of application and strategies for entertainment-education, from mass media campaigns to participatory
communication for behaviour change in health interventions including polio eradication and HIV/AIDS. Through reviews of past programmes
and discussions of areas of potential research, these scholars highlight an emerging approach that is set to change health education and
behaviour change strategies around the world. Peer Reviewers Professor Lucia Dura of the University of Texas at El Paso, USA; John Riber
of Media Development International, Tanzania; Dr. Akashorun Lekkan, Lagos State University, Ojo, Nigeria; Dr. Julita C. Maradzika, Health
Promotion specialist, University of Zimbabwe; Dr. Chinyere Okam, Theatre for Development specialist; and Dr. Okidu Onjefu, Development
Communication specialist, Caleb University, Lagos, Nigeria.

This is a one-stop introductory text for students wanting to understand the creative industries, what they are, what they do and how
they affect our society.
The Impact of 9-11 on the Media, Arts, and Entertainment is the fourth volume of the six-volume series The Day that Changed
Everything? This volume's contributors include P.J. Crowley, Mel Dubnick, Nancy Snow, Michèle Cloonan, and other leading
scholars.
Offering a rare insight into the world of celebrity and media in China and beyond, Celebrity Culture and the Entertainment Industry
in Asia deconstructs the dynamics of “stardom” and celebrity endorsement in East Asia, and examines its impact on marketing
communications and media. Through first-hand interviews with celebrities and entertainment industry practitioners, the book
discusses the social, cultural and economic influences of celebrity through topics such as self-identity, celebrity-driven consumer
behaviour, gender and race stereotypes, idol worship, etc. Interviews with celebrities such as Kai-Wah Kwok, Bob Lam, Denise
Ho, Hilary Tsui and Francis Mak present the reader with insider accounts of celebrity formation, management and marketing in
Hong Kong and Mainland China, as well as South Korea and Taiwan. These untold inside stories of celebrity endorsement and
advocacy will stimulate both academic and general readers’ interest in rethinking the economic and cultural implications of the
phenomenon of stardom.
'Arts, Entertainment and Tourism' is a pioneering text that, by focusing on the consumer, investigates the relationship between
these 3 industries and how this relationship can be developed to its best competitive advantage. Issue-led, this text draws on
appropriate disciplines rather than using one single approach, to examine issues in arts and entertainment within the framework of
cultural tourism. Written to meet the needs of students studying on management courses in the arts, tourism and leisure, 'Arts,
Entertainment and Tourism': * Describes the general arts and tourism background * Identifies a framework for analysis that
acknowledges differing levels of interest in the arts and entertainment * Discusses the arts and entertainment that feature (past
and present) in tourism * Examines the reasons why the arts, entertainment and tourism have an interest in each other and how
they go about developing the relationship * Examines the relationship: are there tourists in audiences and do the arts and
entertainment attract tourists to a destination? * Evaluates the wider effects (good and bad) on both the arts and tourism *
Discusses the direction of future developments by arts and tourism organizations and for future research
In today’s interconnected society, media, including news, entertainment, and social networking, has increasingly shifted to an
online, ubiquitous format. Artists and audiences will achieve the greatest successes by utilizing these new digital tools. Digital Arts
and Entertainment: Concepts, Methodologies, Tools, and Applications examines the latest research and findings in electronic
media, evaluating the staying power of this increasingly popular paradigm along with best practices for those engaged in the field.
With chapters on topics ranging from an introduction to online entertainment to the latest advances in digital media, this impressive
three-volume reference source will be important to researchers, practitioners, developers, and students of the digital arts.
As a popular and powerful medium, mobile use has increased significantly across the world. The effects of these communication
devices have not only transformed how we communicate but also how we gather and distribute information in a variety of
industries including healthcare, business, and education. Impacts of Mobile Use and Experience on Contemporary Society
provides cross-disciplinary research that ties together use and experience examining the transformative influence of mobile
technology and how it is reshaping who we are and what we do. Featuring research that investigates the impacts on both actors
and activities with topic coverage that includes academic application, economic value, and mobile learning, scholars from different
disciplines from all over the world identify the crucial implications behind mobile technology. Included amongst the targeted
audience are educators, policymakers, healthcare professionals, managers, academicians, researchers, and practitioners.
The rapid growth of promotional material through the internet, social media, and entertainment culture has created consumers who
are seeking out their own information to guide their purchasing decisions. Promotional Culture and Convergence analyses the
environments necessary for creating a culture of collaboration with consumers, and critically engages with key areas of
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contemporary promotional development, including: promotional culture’s primary industries, including advertising, marketing, PR
and branding, and how are they informed by changes in consumer behaviour and market conditions how industries are adapting in
the digital age to attract both audiences and advertising revenue the evolving dialogues between ‘new consumers’ and producers
and promotional industries. Ten contributions from leading theorists on contemporary promotional culture presents an
indispensable guide to this creative and dynamic field and include detailed historical analysis, in-depth case studies and global
examples of promotion through TV, magazines, newspapers and cinema.

This book constitutes the refereed proceedings of the First IFIP TC 14 Joint International Conference on Entertainment
Computing and Serious Games, ICEC-JCSG 2019, held in Arequipa, Peru, in November 2019. The 26 full papers, 5
short papers, and 16 poster, demonstration, and workshop papers presented were carefully reviewed and selected from
88 submissions. They cover a large range of topics at the multidisciplinary intersection of design, art, entertainment,
interaction, computing, psychology, and numerous serious application domains. The papers are organized in the
following topical sections: mixed reality; virtual reality; entertainment algorithms; game design and development;
interaction technologies; measurement and effects; and serious game applications.
Following on from The Entertainment Industry: An Introduction, Entertainment Management takes the next step in the
development of entertainment as a practice and as an academic subject. Aimed at higher level undergraduates, the book
discusses best practices in the entertainment industry, profiling a different discipline per chapter, each one a branch of
entertainment that offers employment opportunities within the sector. Fields include marketing, P.R., the media, live
events, artist management, arts and culture, consultancy and visitor attractions. The book aims to reflect the knowledge
students will need for real world of entertainment management such as technical standards, business management,
people management, economic aspects and legal issues. Each chapter discusses the background of the discipline, best
practice management principles, issues in the wider environment, case studies of real organisations and future trends.
"This text engages students in the social media phenomenon, exploring how fundamental changes in mass media
influence every level of societal communication. With the explosion of social media and big data, students must become
conscious of media's positive and negative influences on their lives"-This text examines the history, theory, cultural context, and professional aspects of media and religion. While religion has
been explored more fully in psychology, sociology, anthropology, and the humanities, there is no clear bridge of
understanding to the communication discipline. Daniel A. Stout tackles this issue by providing a roadmap for examining
this understudied area so that discussions about media and religion can more easily proceed. Offering great breadth, this
text covers key concepts and historical highlights; world religions, denominations, and cultural religion; and religion and
specific media genres. The text also includes key terms and questions to ponder for every chapter, and concludes with
an in-class learning activity that can be used to encourage students to explore the media–religion interface and review
the essential ideas presented in the book. Media and Religion is an ideal introduction for undergraduate students in need
of a foundation for this emerging field.
Social Media is everywhere, on our televisions, in the newspapers, on stickers in shop windows. Your family is using it,
your colleagues and friends are using it. Even recruiters and marketing professionals are using it. But what exactly is
Social Media? How does it affect you and your life? Should you be concerned about your child's use? The Social
Pandemic aims to answer these questions and many more. Find out if Social Media is simply the current fad, or if it will
be affecting our lives for many years to come. Discover if Social Media will help to create a utopia where men will set
aside their differences and work together for the common good..... or if, instead, it will lead to the eventual collapse of
society as we know it. Contents Introduction Social Media and Friendship Social Media and Your Professional Life Social
Media and Business Social Media and Entertainment Social Media and Romance Social Media and its Role in Our
Future Afterthought
Most current research on the evolution of China’s propaganda discourse only touches upon recent variations of official
propaganda rhetoric grounded in popular media. Here, the research is extended by tapping into the most recently
released popular cultural media narratives such as online documentaries, films, TV drama serials and education
programs, all of which are enlisted and co-opted by the state for propaganda goals. This book maps out the cutting-edge
expansions of official propaganda that are embedded in the entertainment industry of contemporary China. Its case
studies bring to light the progression of the mainstream propaganda discourse in terms of its merging, cooperation and
compromise with the commercial features of both the traditional and newly-emerging entertainment media. In particular, it
examines a group of mass entertainment products which include two best-selling mainstream blockbusters, two on-line
commercial web documentaries, the China Central Television Moon Festival Gala series, socialist revolutionary TV
drama serials, and a prime time science and education program. In so doing, it forefronts the up-to-date developments
and novelties of state propaganda: its motives, reasoning and approaches within the mediasphere of today’s China.
Illustrating how the CCP propaganda apparatus and tactics evolve and become embedded in popular media products,
this book will be of interest to students and scholars of Chinese studies, Media Studies and Popular Cultural Studies.
Technology and media are now integrated in various facets of society, including social and economic development. This
has allowed for new and innovative methods for aiding in development initiatives. Impacts of the Media on African SocioEconomic Development is an essential research publication for the latest scholarly information on societal and
economical dimensions of development and the application of media to advance progress. Featuring extensive coverage
on many topics including gender empowerment, international business, and health promotion, this book is ideally
designed for government officials, academics, professionals, and students seeking current research on social realities
and achieving further development in emerging economies.
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