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Technical, Social and Legal Issues in Virtual Communities: Emerging Environments examines a variety of issues related to virtual communities and social networking, addressing issues
related to team identification, leader-member issues, social networking for education, participation in social networks, and other issues directly related to this eclectic field of study. This
publication provides comprehensive coverage and understanding of the social, cultural, organizational, human, and cognitive issues related to the virtual communities and social networking.
Readers will find that this book encompasses an overall body of knowledge regarding participation of individuals, groups and organizations in virtual communities and networks, by providing
an outlet for scholarly research in the area.
"This book evaluates current research and best practices in the adoption of e-government technologies in developed and developing countries, enabling governments to keep in constant
communication with citizens, constituents, corporations, and other stakeholders in modern societies"-The recent explosion of digital media, online networking, and e-commerce has generated great new opportunities for those Internet-savvy individuals who see potential in new technologies
and can turn those possibilities into reality. It is vital for such forward-thinking innovators to stay abreast of all the latest technologies. Web-Based Services: Concepts, Methodologies, Tools,
and Applications provides readers with comprehensive coverage of some of the latest tools and technologies in the digital industry. The chapters in this multi-volume book describe a diverse
range of applications and methodologies made possible in a world connected by the global network, providing researchers, computer scientists, web developers, and digital experts with the
latest knowledge and developments in Internet technologies.
The processes and techniques of manufacturing have changed substantially over the decades and that evolution continues today. In order to examine the potential impacts of these changes,
the Department of Commerce asked the NRC to design a workshop to focus on issues central to the changing nature of manufacturing. The workshop brought together a number of experts to
present papers about and to discuss the current state of manufacturing in the United States and the challenges it faces. This report presents the results of that workshop. Key challenges that
emerged from the workshop and that are discussed include understanding manufacturing trends; manufacturing globalization; information technology opportunities; maintaining innovation;
strengthening small and medium-sized enterprises; workforce education; and rising infrastructure costs.
Systems Engineering for Business Process Change: New Directions is a collection of papers resulting from an EPSRC managed research programme set up to investigate the relationships
between Legacy IT Systems and Business Processes. The papers contained in this volume report the results from the projects funded by the programme, which ran between 1997 and 2001.
An earlier volume, published in 2000, reported interim results. Bringing together researchers from diverse backgrounds in Computer Science, Information Systems, Engineering and Business
Schools, this book explores the problems experienced by IT-dependent businesses that have to implement changing business processes in the context of their investment in legacy systems.
The book presents some of the solutions investigated through the collaborations set up within the research programme. Whether you are a researcher interested in the ideas that were
generated by the research programme, or a user trying to understand the nature of the problems and their solutions, you cannot fail to be inspired by the writings contained in this volume.
Effective administration of government and governmental organizations is a crucial part of achieving success in those organizations. To develop and implement best practices, policymakers
and leaders must first understand the fundamental tenants and recent advances in public administration. Public Affairs and Administration: Concepts, Methodologies, Tools, and Applications
explores the concept of governmental management, public policy, and politics at all levels of organizational governance. With chapters on topics ranging from privacy and surveillance to the
impact of new media on political participation, this multi-volume reference work is an important resource for policymakers, government officials, and academicians and students of political
science.
"This book addresses Internet marketing and the World Wide Web, and other electronic marketing tools such as geographic information systems, database marketing, and mobile
advertising"--Provided by publisher.
The Science of Service Systems intends to stimulate discussion and understanding by presenting theory-based research with actionable results. Most of the articles focus on formalizing the
theoretical foundations for a science of service systems, examining a wide range of substantive issues and implementations related to service science from various perspectives. From the
formal (ontologies, representation specifications, decision-making and maturity models) to the informal (analysis frameworks, design heuristics, anecdotal observations), these contributions
provide a snapshot in time of the gradually emerging scientific understanding of service systems. The Science of Service Systems, along with its companion text, Service Systems
Implementation, is designed to present multidisciplinary and multisectoral perspectives on the nature of service systems, on research and practice in service, and on the future directions to
advance service science. These two volumes compose a collection of articles from those involved in the emerging area known as service science.

Global information retrieval and anywhere, anytime information access has stimulated a need to design and model the personalized information search in a flexible and agile way
that can use the specific personalization techniques, algorithms, and available technology infrastructure to satisfy high-level functional requirements for personalization.
Personalized Information Retrieval and Access: Concepts, Methods and Practices surveys the main concepts, methods, and practices of personalized information retrieval and
access in today's data intensive, dynamic, and distributed environment, and provides students, researchers, and practitioners with authoritative coverage of recent technological
advances that are shaping the future of globally distributed information retrieval and anywhere, anytime information access.
The growth of new technologies, internet, virtualization, and the globalization of production and consumption has given focus on new marketing strategies in the cyber era. This
has shaped a demand for an innovative conceptual framework for the marketing industry. Marketing in the Cyber Era: Strategies and Emerging Trends brings together best
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practices and innovative approaches for effective marketing in today’s economy. Stressing the importance of structure, strategy, leadership, and marketing in the Cyber Era; this
book is a useful tool for upper-level students, researchers, academicians, professionals and practitioners, scientists, and executive managers of marketing in profit and non-profit
organizations.
Examines the issue of how people communicate and learn in the electronic environment. It explores many of the problems associated with the newness of e-learning and the
diverse approaches to e- learning adopted by the academic, government, corporate and community sectors.
Design and deliver traditional reference services in new and innovative ways Librarians work in an environment of constant change created by new technology, budget restraints,
inflationary costs, and rising user expectations. New Directions in Reference examines how they can use new and innovative methods to design and deliver traditional reference
services in a wide range of settings. The book’s contributors relate first-hand experiences in libraries large and small, public and academic, and urban and rural dealing with a
variety of changes, including virtual reference, music reference, self-service interlibrary loan, e-mail reference, and copyright law. Change isn’t new to libraries but the
accelerated pace of change is. Traditional lines that have existed between library departments have been erased and traditional notions about general and specialized reference
services have been reconsidered. New Directions in Reference documents how librarians are re-thinking their roles and responsibilities to keep pace with the ongoing process of
evolution that borders on revolution. New Directions in Reference examines: the skills needed to manage and evaluate virtual reference services the basics of modern copyright
law and the Digital Millennium Copyright Act (DMCA) the changes in users, sources, and modes of access in music reference services the use of interlibrary loan management
software that allows patrons to request, track, and renew borrowed materials online the “Ask-A-Librarian” e-mail reference service the Government Printing Office and
government information online and much more! New Directions in Reference also includes case studies involving the new Martin Luther King Jr. Library in San Jose, California,
and the impact of Personal Digital Assistants (PDAs) in providing references services for medical libraries. This important book is an essential professional resource for public,
academic, and special librarians, especially those providing reference services.
Provides research on the emergent issue of the Internet as a central organizing platform for integrating marketing communications.
In the next few years, it is expected that most businesses will have transitioned to the use of electronic commerce technologies, namely e-commerce. This acceleration in the
acceptance of e-commerce not only changes the face of business and retail, but also has introduced new, adaptive business models. The experience of consumers in online
shopping and the popularity of the digital marketplace have changed the way businesses must meet the needs of consumers. To stay relevant, businesses must develop new
techniques and strategies to remain competitive in a changing commercial atmosphere. The way in which e-commerce is being implemented, the business models that have
been developed, and the applications including the benefits and challenges to e-commerce must be discussed to understand modern business. The Research Anthology on ECommerce Adoption, Models, and Applications for Modern Business discusses the best practices, latest strategies, and newest methods for implementing and using e-commerce
in modern businesses. This includes not only a view of how business models have changed and what business models have emerged, but also provides a focus on how
consumers have changed in terms of their needs, their online behavior, and their use of e-commerce services. Topics including e-business, e-services, mobile commerce,
usability models, website development, brand management and marketing, and online shopping will be explored in detail. This book is ideally intended for business managers, ecommerce managers, marketers, advertisers, brand managers, executives, IT consultants, practitioners, researchers, academicians, and students interested in how e-commerce
is impacting modern business models.
Welcome to the proceedings of the 2010 International Conference on u- and e-Service, Science and Technology (UNESST 2010) – one of the partnering events of the Second
International Mega-Conference on Future Generation Information Te- nology (FGIT 2010). UNESST brings together researchers from academia and industry as well as practioners to share ideas, problems and solutions relating to the multifaceted aspects of u- and e-services and their applications, with links to computational sciences, mat- matics
and information technology. In total, 1,630 papers were submitted to FGIT 2010 from 30 countries, which - cludes 223 papers submitted to UNESST 2010. The submitted papers
went through a rigorous reviewing process: 395 of the 1,630 papers were accepted for FGIT 2010, while 50 papers were accepted for UNESST 2010. Of the 50 papers 8 were
selected for the special FGIT 2010 volume published by Springer in the LNCS series. 27 papers are published in this volume and 15 papers were withdrawn due to technical
reasons. We would like to acknowledge the great effort of the UNESST 2010 International Advisory Board and members of the International Program Committee, as well as all
the organizations and individuals who supported the idea of publishing this volume of proceedings, including SERSC and Springer. Also, the success of the conference would not
have been possible without the huge support from our sponsors and the work of the Chairs and Organizing Committee.
Artifacts in organizations are ubiquitous but often overlooked. The chapters in this book illustrate that artifacts are everywhere in organizational life. They prevail in how offices
are decorated, language is used, business cards are designed, and office cartoons are displayed. In addition, artifacts can be seen in the name of an organization and its
employees, products, buildings, processes, and contracts, and they represent people, organizations, and professions. Artifacts and Organizations suggests that artifacts are
neither superficial nor pertinent only to organizational culture. They are relevant to a rich and diverse set of organizational processes within and across multiple levels of analysis.
Artifacts are shown to be integral to identity, sense-giving and sense-making processes, interpretation and negotiation, legitimacy, and branding. The book seeks to communicate
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that artifacts are often much more than what is currently recognized in organizational research. The four sections of this edited volume address various aspects of what is known
about and known through artifacts. Together, the full set of chapters challenge the field to move beyond a narrow conceptualization and understanding of artifacts in
organizations. This book leads students to embrace the full complexity and richness of artifacts. In addition, the text seeks to inspire those who focus on artifacts as symbols to
delve deeper into the complexities of artifacts-in-use, for individuals, organizations, and institutions.
Information and communication technology, in particular artificial intelligence, can be used to support economy and commerce using digital means. This book is about agents and multi-agent
distributed systems applied to digital economy and e-commerce to meet, improve, and overcome challenges in the digital economy and e-commerce sphere. Agent and multi-agent solutions
are applied in implementing real-life, exciting developments associated with the need to eliminate problems of distributed systems. The book presents solutions for both technology and
applications, illustrating the possible uses of agents in the enterprise domain, covering design and analytic methods, needed to provide a solid foundation required for practical systems. More
specifically, the book provides solutions for the digital economy, e-sourcing clusters in network economy, and knowledge exchange between agents applicable to online trading agents, and
security solutions to both digital economy and e-commerce. Furthermore, it offers solutions for e-commerce, such as, mapping and alignment of ontologies for business, negotiation,
automated auctions, recommender systems to support traders in business activities, and game simulations.
The theme of the 2nd International KES Symposium on Intelligent Interactive Multimedia Systems and Services was integration of multimedia processing techniques in a new wave of usercentric services and processes. This text offers the symposium’s proceedings.
Make the most of your online business resources The growing acceptance and use of the Internet as an increasingly valuable travel tool has tourism and hospitality businesses taking a critical
look at their business-to-customer online environments while pondering such questions as, “How do I get people to visit my Web site?” “Is my Web site attracting the ’right’ kind of econsumers?” and “How do I turn browsers into buyers?” The Handbook of Consumer Behavior, Tourism, and the Internet analyzes the latest strategies involving Internet business
applications that will help you attract—and keep—online travel customers. Researchers from the United States, Europe, and Asia present the latest findings you need to make the right decisions
regarding long-term e-commerce development and planning. The Handbook of Consumer Behavior, Tourism, and the Internet examines vital issues affecting the travel and tourism industry
from an online perspective. This book analyzes the latest theory and research on general online buyer characteristics, the differences between online and offline consumer behavior, the
differences between broadband and narrowband users, the online search process, quality and perception of lodging brands, and Web site design, maintenance, and development. Each
section of the book includes a model/diagram that serves as an overview of the topic, followed by a thorough discussion on the topic from several sources. Each section ends with commentary
on the areas where future research is needed. The book’s contributors use a variety of research methodologies ranging from qualitative data analyses using artificial neutral network analysis,
to experimental design, non-parametric statistical tests, and structural equation modeling. Topics examined in the Handbook of Consumer Behavior, Tourism, and the Internet include: the
need for businesses to use internal examinations to determine and meet online consumer needs the emerging field of e-complaint behavior—consumers taking to the Web to voice complaints
about travel services how to use e-tools to measure guest satisfaction how to measure consumer reaction to Web-based technology the Internet’s impact on decision making for travel
products and how to use e-mail marketing, electronic customer relationship management (eCRM), Web positioning, and search engine placement The Handbook of Consumer Behavior,
Tourism, and the Internet is equally valuable as a classroom resource or professional reference, providing up-to-date material on Internet applications and their impact on consumers and ecommerce.
The advent of the era of "e-Service," the provision of services over electronic networks like the internet, is one of the dominant business themes of the new millennium. It reflects the
fundamental shift in the economy from goods to services and the explosive expansion of information technology. This book provides a collection of different perspectives on e-Service and a
unified framework to understand it, even as the business community grapples with the concept. It features contributions from key researchers and practitioners from both the private and public
sectors, as well leading scholars from the fields of marketing, information systems, and computer science. They focus on three key areas: the customer-technology interface; e-Service
business opportunities and strategies; and public sector e-Service opportunities. The insights they offer will be equally useful to students, scholars, and practitioners.
Volume 23B includes two chapters covering problems and implementations of solutions in e-services adoption processes in developing nations. These are exciting and useful chapters for
executives and researchers seeking knowledge and theory of how to influence e-service adoptions in developing nations!
The Internet gives the consumer almost unlimited choice in products. At the same time, it causes a globalization of consumer habits and tastes. One important question that arises is: Does the
Internet and the World Wide Web offer the same opportunities for choice of services as they do for products? Services Customization Using Web Technologies aims to advance our
understanding of Web-related concepts, approaches, and technologies revolving around the core theme of e-service customization. Limitless e-service choice can become possible on the
Web only through customization. Understanding such customization on the Web, applied at a mass market level, in a cost efficient manner, will present an unprecedented opportunity for both
the industry and the consumers. For both researchers and practitioners, understanding that as service customization accelerates through other types of industries and consumers, we will
experience, the benefits of service customization in many more areas of everyday life.
The volume presents the best papers of the special issue ‘E-Services’ of the Journal of Value Chain Management. A group of well-known authors from around the world discuss the state-ofthe-art of the research and development in various aspects of ‘E-Services’ including E-Commerce, international aspects of electronic services, growth through E-Services, satisfaction and
loyalty in electronic markets, and service engineering.
This work discusses the huge impact of electronic networks, particularly the Internet, and how they will remain an integral force in business. It emphasizes the importance of research and
understanding in the area of electronic commerce. The text brings together research from a range of different disciplines on electronic commerce that explores fundamental questions about
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consumer response, the impact on industries and markets, and social and policy challenges.

Find out what's new and what's hot in your field with this invaluable guide to the most important, current technical services issues and resources. This easy-to-use source guides
you to valuable, recent information essential for success.
A unique overview of network security issues, solutions, and methodologies at an architectural and research level Network Security provides the latest research and addresses
likely future developments in network security protocols, architectures, policy, and implementations. It covers a wide range of topics dealing with network security, including
secure routing, designing firewalls, mobile agent security, Bluetooth security, wireless sensor networks, securing digital content, and much more. Leading authorities in the field
provide reliable information on the current state of security protocols, architectures, implementations, and policies. Contributors analyze research activities, proposals, trends, and
state-of-the-art aspects of security and provide expert insights into the future of the industry. Complete with strategies for implementing security mechanisms and techniques,
Network Security features: * State-of-the-art technologies not covered in other books, such as Denial of Service (DoS) and Distributed Denial-of-Service (DDoS) attacks and
countermeasures * Problems and solutions for a wide range of network technologies, from fixed point to mobile * Methodologies for real-time and non-real-time applications and
protocols
This book constitutes the refereed proceedings of the 18th IFIP WG 5.5 Working Conference on Virtual Enterprises, PRO-VE 2017, held in Vicenza, Italy, in September 2017.
The 68 revised full papers were carefully reviewed and selected from 159 submissions. They provide a comprehensive overview of identified challenges and recent advances in
various collaborative network (CN) domains and their applications, with a strong focus on the following areas: collaborative models, platforms and systems for data-rich worlds;
manufacturing ecosystem and collaboration in Industry 4.0; big data analytics and intelligence; risk, performance, and uncertainty in collaborative data-rich systems; semantic
data/service discovery, retrieval, and composition in a collaborative data-rich world; trust and sustainability analysis in collaborative networks; value creation and social impact of
collaboration in data-rich worlds; technology development platforms supporting collaborative systems; collective intelligence and collaboration in advanced/emerging applications:
collaborative manufacturing and factories of the future, e-health and care, food and agribusiness, and crisis/disaster management.
Business organizations and governments are nowadays developing and providing internet based electronic services (e-services) featuring various intelligent functions. This book
offers a thorough introduction and systematic overview of the new field e-service intelligence. It covers the state-of-the-art of e-service intelligence including both theorems and
applications, and a broad range of topics are discussed.
Annotation E-marketing is intrinsically interdisciplinary with academic researchers in many fields conducting research in the area. This book brings the work being conducted in
many disciplines to one outlet, encouraging cross-fertilisation of ideas and greater dissemination of key research concepts.
This book summarizes the works and new research results presented at the First International Symposium on Intelligent Interactive Multimedia Systems and Services (KESIIMSS 2008), organized by the University of Piraeus and its Depa- ment of Informatics in conjunction with KES International (Piraeus, Greece, July 9–11, 2008). The aim of the
symposium was to provide an internationally respected forum for scientific research into the technologies and applications of intelligent int- active multimedia systems and
services. Besides the Preface, the book contains sixty four (64) chapters. The first four (4) chapters in the book are printed versions of the keynote addresses of the invited
speakers of KES-IIMSS 2008. Besides the invited speaker chapters, the book contains fifteen (15) chapters on recent Advances in Multimedia Data Analysis, eleven (11)
chapters on Reasoning Approaches, nine (9) chapters on Infrastructure of Intelligent Interactive Multimedia Systems and Services, fourteen (14) chapters on Multimedia
Applications, and eleven (11) chapters on Quality of Interactive Multimedia Services.
The book examines a wide range of issues that characterize the current IT based innovation trends in organisations. It contains a collection of research papers focusing on
themes of growing interest in the field of Information System, Organization Studies, and Management. The book offers a multi-disciplinary view on Information Systems aiming to
disseminate academic knowledge. It might be particularly relevant to IT practitioners such as information systems managers, business managers and IT consultants. The volume
is divided into XIV sections, each one focusing on a specific theme. A preface written by Joey George, president of the Association for Information Systems opens the text. The
content of each section is based on a selection of the best papers (original double blind peer reviewed contributions) presented at the annual conference of the Italian chapter of
AIS, which has been held in Naples, Italy, on October 2010.
With the modernization of services offered through the internet, many traditional face-to-face services have adopted new e-service phenomena. Especially prevalent among the
younger generations, this change in service has promoted many industries to rethink how to best reach their consumers using modern technology. Structural Equation Modeling
Approaches to E-Service Adoption is a pivotal reference source that aims to share the latest empirical research findings within technology acceptance, information systems,
information technology, human-computer interaction, and management information systems. While highlighting topics such as e-commerce, internet banking, and technology
acceptance, this publication explores the understanding of today’s e-services in a dynamic and complex environment, as well as the methods within the field of information
systems and information technologies. This book is ideally designed for academics, students, managers, and scholars interested in the up-and-coming research surrounding the
field of information technology.
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Advances in Computers covers new developments in computer technology. Most chapters present an overview of a current subfield within computer science, with many citations
and often include new developments in the field by the authors of the individual chapters. Topics include hardware, software, theoretical underpinnings of computing, and novel
applications of computers. This current volume emphasizes the role of the internet, the world wide web and other aspects of a distributed computing environment. Open source
development as well as computing for the handicapped are additional important topics. Key Features: In-depth surveys and tutorials on new computer technology Well-known
authors are researchers in the field Extensive bibliographies with most chapters Important chapters on new technologies for software development: open source development
and the technology needed to use the web for electronic commerce In-depth surveys and tutorials on new computer technology Well-known authors are researchers in the field
Extensive bibliographies with most chapters Important chapters on new technologies for software development: open source development and the technology needed to use the
web for electronic commerce
‘Hatton’s book is a welcome antidote to stagnation and moribund thinking in contemporary professional practice and readers will gain much from engaging with the concepts he
sets out and the challenges he raises.’ Jonathan Parker, Series Editor Since the first edition of Kieron Hatton’s important book outlining many of the New Directions facing social
work a significant number of changes and challenges have continued to have a huge impact on contemporary social work practice in the UK. From the second Laming report and
the subsequent work of the Social Work Task Force, Social Work Reform Board and The College of Social Work, to the Reclaiming Social Work agenda and Munro Review, the
context within which social work is practice has continued to change and this new edition unpicks the challenges, opportunities and threats facing the social workers of today.
This book re-establishes an important contribution to learning from which students, their service users and ultimately society should benefit.
In the world of economics and business, engaging with loyal customers while also seeking out new, potential customers is a must. With the recent advancements of social media
technology, these operations have increased the need for more developed methods to mesh consumer-business relationships and retention. The Handbook of Research on
Retailing Techniques for Optimal Consumer Engagement and Experiences is a thought-provoking reference source that provides vital insight into the application of present-day
customer relationship management within the retail industry. While highlighting topics such as digital communication, e-retailing, and social media marketing, this publication
explores in-depth merchandiser knowledge as well as the methods behind positive retailer-consumer relationships. This book is ideally designed for managers, executives,
CEOs, sales professionals, marketers, advertisers, brand managers, retail experts, academicians, researchers, and students.
Mobile technology continues to shape our society, delivering information and knowledge right to our finger tips. It is only fitting that these advancements and opportunities are
applied to the area of electronic services. Mobile Opportunities and Applications for E-Service Innovations brings together different perspectives on the understanding of e-service
and mobile communication, as well as their effects on the fields of marketing, management, and information systems. The growth of e-services as it relates to business –tobusiness, business-to-consumer, consumer-to-consumer, are essential to the interests of professionals, academics, and researchers, as well as industry consultants.
"This book offers an in-depth explanation of multimedia technologies within their many specific application areas as well as presenting developing trends for the future"--Provided
by publisher.
Virtual Work and Human Interaction Research uses humanistic and social scientific inquiry to explore how humans communicate, behave, and navigate in their new virtual work
spaces, providing scholars and practitioners an opportunity to study virtual work from quantitative and qualitative research approaches. The books explores informal and formal
communication, emotional, psychological, and physical labor, rewarding and punishing virtual work behaviors, group decision-making, socializing, and organizational change in a
workplace without the physical and nonverbal cues that are taken for granted in traditional face-to-face work arrangements.
What is the business model for making money on the Internet and how does it function? The answer to this question will determine the shape of the Internet over the near term.
As the Internet business model continues to evolve, so will Internet management. And with the demise of the Internet greatly exaggerated, it will continue to be a driving forc
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